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The College is affiliated to the University of Mumbai. Thus, the college follows the 

guidelines and syllabus prescribed by the Board of Studies of the Affiliated University. 

PROGRAMME: COMMERCE 

Programme Outcomes 

PO1 Enables learners to get theoretical and practical exposure in the Commerce Sector, 

which includes Accounts, Commerce, Marketing, Management, Economics, 

Environment, etc.  

PO2  Develops communication skills and build confidence to face the challenges of the 

corporate world. 

PO3 Enhances the capability of decision making at personal and professional levels. 

PO4  Makes students industry ready and develop various managerial and accounting skills 

for better professional opportunities. 

PO5  Develops entrepreneurial skills amongst learners. 

PO6  Strengthens their capacities in varied areas of commerce and industry aiming towards 

holistic development of learners. 

PO7  Thus, after completing their graduation learners develop a thorough understanding of 

the fundamentals in Commerce and Finance. 

 

  



Program Specific Outcomes 

Bachelor of Commerce (B. Com.): 

Programme Code: 2C00141/142/143/144/145/146 

PSO1 Learners venture into Managerial positions, Accounting areas, Banking Sectors, 

Auditing, Company Secretaryship, Teaching, Professor, Stock Agents, Government 

Employment etc. 

PSO2 Enables learners to prove themselves in different Professional examinations like CA, 

CS, CAT, GRE, CMA, MPSC, UPSC etc. 

PSO3 Learners further move towards research in the field of Commerce. 

PSO4 Enables students to demonstrate progressive learning of various tax issues and tax 

forms related to individuals and businessmen and setting up their own business start 

up. 

PSO5 The vast syllabi cover various fields of commerce and accountancy which helps 

students grasp practical and theoretical knowledge. 

  



Semester-wise Course Outcomes 

Bachelor of Commerce (B. Com.): 

Semester I 

Sr. 

No. 

Name of the Course Outcomes 

1. Commerce  Transmits understanding of basic concepts of business 

along with setting business unit and logical provisions 

for initiating business. 

 Gives clue to learners on entrepreneurship and 

exposes them to problems and prospects of women 

entrepreneurs. 

 Conveys to the learners the current trends in business. 

2. Accountancy  Inculcates knowledge of various accounting concepts 

and policies. 

 Introduces the students to working knowledge of 

Accounting Standards issued by the ICAI. 

3. Economics  Familiarizes the students with the basic concepts of 

micro economics and its applications to business 

situations. 

 Guides the students towards understanding the real 

world market situations & business applications. 

4. Foundation Course  Creates understanding of multi-lingual, multi- 

religious, multi-cultural nature & political nature of 

Indian society. 

 Creates understanding of the Indian Constitution & 

the disparity in Indian society 

5. Business 

Communication 

 Corporate communication helps future managers and 

employees in performing managerial functions smoothly. 

 Creates awareness, imparts knowledge, shapes 

attitudes and overall improves overall interaction 

between people. 



6. Environmental Studies  Makes students learn the role of environment and 

ecosystem. 

 Creates awareness about the relationship between 

population & environment. 

7. Mathematics and 

Statistics 

 Introduces mathematics & statistics to undergraduate 

students of commerce so that they can use them in 

the field of commerce & industries to solve the real 

life problems. 

 Facilitates decision making with the help of decision 

making techniques 

 

Semester II 

Sr. 

No. 

Name of the Course Outcomes 

1. Commerce  Makes learners understand the fundamentals of 

services, and plans regarding various strategies to 

increase service and trends in services. 

 Imparts knowledge related to retail changes in India 

with global perspective and converses on problems 

and prospects in retailing. 

 Furnishes details regarding BPO, KPO and various e-

commerce activities focusing on logistics 

2. Accountancy  Understands the techniques of consignment, Branch 

and Accounting methods. 

 Acquaints learners with knowledge regarding 

accounting procedures related fire Ins. claims and the 

process of claims. 

3. Economics  Enables understanding of the relationship between 

different market structures and how they compare 

and contrast with one another. 

 Enables understanding of how a firm sets price for its 

products by using different methods.. 



4. Foundation Course  Makes learners understand different evolution of 

Human Rights. 

 Creates the basic understanding about the issues 

related to economic changes and its impact on 

different fields. 

5. Business 

Communication 

 Equips the students to learn the principles of effective 

communication so that they can communicate with 

confidence in the corporate world. 

 Imparts the techniques of group discussion, the 

guidelines of preparing for the interview along with 

the knowledge of drafting different formats of letters 

like inquiry, sales, marketing, claim, adjustments, 

appointment and termination. 

6. Environmental Studies  Makes students aware about waste management. 

 Exposes learners to the impact of Industrial 

development on Agriculture. 

7. Mathematics and 

Statistics 

 Prepares students to develop skills to solve financial 

problems. 

 Creates awareness of applications of Derivatives to 

concepts in Economics. 

 

Semester III 

Sr. 

No. 

Name of the Course Outcomes 

1. Accountancy and 

Financial 

Management 

 Updates students with working knowledge of 

accounting standards issued by ICAI. 

 Imparts conceptual knowledge of various accounting 

concepts, conventions and policies.. 

2. Commerce  Creates understanding of the concept of management 

along with evolution of management. 

 Let us students become aware about universal 

application of functions of Management.. 



3. Introduction to 

Management 

Accounting 

 Enables them to know the concept of capital 

budgeting with reference to time value of money. 

 Enables understanding of the functions, advantages, 

limitations of management accounting. 

4. Business Economics  Creates awareness among students about various 

economic conditions of macro-economics such as 

inflation, unemployment etc. 

 Examines the economy as a whole and inspires a 

consistent way of thinking about key macroeconomic 

phenomena. 

5. Advertising  Updates students about current trends in advertising. 

 Acquaints students about various tools of IMC and 

careers in advertising. 

6. Foundation course  Gives basic understanding on issues related to human 

rights violations, ecology and urban-rural disparities in 

access to health and education. 

 Creates the importance of developing scientific 

temper towards technology and its use in everyday 

life. 

7. Business Law  Provides a brief idea about the frame work of Indian 

business law. 

 Familiarizes the students with case law studies 

related to business law. 

 

Semester IV 

Sr. 

No. 

Name of the Course Outcomes 

1. Introduction to Auditing  Imparts knowledge of audit planning, procedures and 

documentation and assurance standards. 

 Instills elementary understanding of internal control 

and internal audit. 



2. Commerce  Provides basic knowledge of production 

management, inventory management, and quality 

management. 

 Updates learners with recent trends in finance. 

3. Accountancy and 

Financial 

Management 

 Imparts conceptual knowledge of various accounting 

concepts, conventions and policies. 

 Inculcates knowledge about accounting methods, 

practices and techniques particularly pertaining to 

joint stock companies. 

4. Business Economics  Enables students to understand the primary functions 

of government like revenue, expenditure, debt and 

helps to analyze budget. 

 Provides students with the tools to understand the 

underlying concepts and practical tradeoffs entailed 

in public finance policy alternatives. 

5. Advertising  Creates understanding of the construction of effective 

advertisement. 

 Highlights the role of advertising for the success of 

brands and its importance within the marketing 

function of the company. 

6. Foundation course  Develops a basic understanding about rights of 

citizen, ecology, role of modern technology. 

 Provides an overview of significant skills required to 

address competition in career choices. 

7. Business Law  Acquaints students with laws related to Indian 

Companies’ Act 2013, IPR, Partnership Act 2008, and 

Consumer Protection Act. 

 Provides a brief idea about the frame work of Indian 

business laws. 

 

  



Semester V 

Sr. 

No. 

Name of the Course Outcomes 

1. Financial 

Accounting and 

Auditing Paper 

 Creates awareness about company accounts with 

provision of various companies act. 

 Provides knowledge about the buyback of shares, 

investment account with their accounting treatment. 

2. Cost Accounting and 

Auditing Paper 

 Impacts the knowledge of various costs on the basis 

of element behavior and functions. 

 Helps in ascertaining the cost of material and labour. 

3. Commerce (Marketing)  Intercepts and familiarizes students with different and 

basic concepts of marketing mix, MIS and Marketing 

Research. 

 Updates students about marketing challenges faced 

by marketing managers in 21st century. 

 Makes students aware about competitive strategies 

for market leader, and various aspects of market. 

4. Business Economics  Assess the performance of commercial banks in 

agricultural credit. 

 Identifies and explains economic concepts and 

theories related to the behavior of economic agents, 

markets, industry legal institutions, social norms and 

government policies. 

5. Direct Taxation 

(Elective) 

 Creates an understanding of the basic concept of 

Direct Tax and basic definition related to Direct Tax 

and assessee. 

 Provides learners an idea of the process and 

techniques of calculation of taxability and tax liability. 

6. Computer 

Systems and 

Applications 

(Elective) 

 Provides basic understanding of how communication 

occurs in computing environment with knowledge of 

Internet and Network. 

 Makes students aware of Database structures and 



how to sort day to day office records by the use of 

simple queries in Database. 

 Cultivates knowledge of MS-Excel and its use in office 

environment. 

 

Semester VI 

Sr. 

No. 

Name of the Course Outcomes 

1. Financial 

Accounting and 

Auditing Paper 

 Imparts knowledge about accounting treatment of 

amalgamation of companies, Foreign currency 

transactions. 

 Helps students in gaining practical knowledge of 

accountancy. 

2. Cost Accounting and 

Auditing Paper 

 Creates understanding on the various techniques of 

costing like Contract, Process, Standard and Marginal. 

 Imparts knowledge on various emerging concept of cost 

accounting like cycling costing, Bench Marking etc. 

3. Commerce (HRM)  Refurbishes students with fundamental aspects of 

HRM, the role, functions and process of HRM. 

 Explains students the applications of HRIS and 

different theories of leadership and motivation. 

 Updates learners with recent trends in HRM and 

make students aware about challenges faced by HR 

managers. 

4. Business Economics  Creates an understanding of nature of International 

Trade and the nature of International organization 

such as the United Nations, the International Bank for 

Reconstruction and Development (World Bank), 

International Monetary Fund, World Trade 

Organization and their effects on business. 

 Creates understanding of the rate of exchange and 

how the rate of exchange is determined. 



5. Indirect Taxation 

(Elective) 

 Enables learners to acquire the knowledge of Goods 

and Services 

 Explores the process of Registration, place and value 

of supply and computation of tax liability. 

7. Computer 

Systems and 

Applications 

(Elective) 

 Familiarizes students of E-Commerce infrastructure 

and the use of it in today’s Digital age. 

 Gives knowledge of programming platform to 

students by use of VB scripting language 

 Enhances the use of Excel office productivity tools. 

 

  



Program Specific Outcomes 

Master of Commerce (M. Com.): 

Specialization: Advanced Accountancy  

Programme Code: 2C00531/532/533/534 

PSO1 Learners will acquire knowledge and skills to face the challenges of the 21st Century. 

PSO2 Learners will be able to develop competency for making effective decisions. 

PSO3 Learners will be able to analyze accounting and financial records. 

PSO4 Learners will be able to evaluate important aspects based on accounting and costing 

in the field of accounting and finance in domestic and international market. 

PSO5 Learners will understand the basic concepts used in financial reporting standards, 

various accounting standards involved in business transactions. 

PSO6 Learners will develop advanced theoretical knowledge and research capabilities in 

their preparation for academic and research focused careers. 

  



Semester-wise Course Outcomes 

Master of Commerce (M. Com.): 

Semester I 

SYLLABUS OBJECTIVES OUTCOME 

Strategic Management 

1. Introduction to strategic 

management 

2. Business formulation, 

implementation and 

evaluation 

3. Business corporate and 

global strategies 

4. Emerging strategic 

trends 

1. To enable the learners to 

understand new forms of 

Strategic Management 

concepts and their use in 

business 

2. To provide information 

pertaining to Business, 

Corporate and Global 

Reforms 

3. To develop learning and 

analytical skills of the 

learners to enable them to 

solve cases and to provide 

strategic solutions 

4. To acquaint the learners 

with recent developments 

and trends in the business 

corporate world 

1. Devise strategic 

approaches to managing a 

business successfully in a 

global context 

2. Develop and prepare 

organizational strategies 

that will be effective for 

the current environment. 

3. Explain the importance, 

scope and concept of 

Strategy and Strategic 

Management Process 

Economics for Business Decisions 

1. Basic principles

 in business 

economics 

2. Demand and

 Supply analysis 

3. Production analysis and 

cost analysis 

4. Market structure

 and analysis 

1. To equip the students with 

basic tools of economic 

theory and its practical 

applications 

2. To familiarising the students 

with the understanding of 

the economic aspects of 

current affairs and thereby 

prepares them to analyse 

the market behaviour with 

economic way of thinking 

3. To widen analytical ability of 

the students and to provide 

them a foundation for 

further study of economics 

4. To discuss cases involving 

the use of concepts of 

business economics. 

1. Apply demand and supply 

analysis to explain how 

prices and output are 

determined in different 

markets 

2. Utilize game theory to 

analyze political economic 

problems. 

3. Compare and contrast 

common market 

structures 

 

 



SYLLABUS OBJECTIVES OUTCOME 

Cost and Management Accounting 

1. Marginal costing, 

Absorption costing and 

Management decisions 

2. Standard costing 

3. Budgetary control 

4. Operating costing 

1. To enhance the abilities of 

learners to develop the 

concept of Cost and 

management accounting and 

its significance in the business 

2. To enable the learners to 

understand, develop and 

apply the techniques of 

costing in the decision making 

in the business corporate 

3. To enable the learners in 

understanding, developing, 

preparing and presenting the 

financial report in the 

business corporates 

4. To understand the meaning 

and features of operating 

costing 

1. Use Cost Accounting 

Methods to Optimize the 

Use of People, Resources, 

and Materials. 

2. To analyze Reports to Make 

Sound Pricing Decisions. 

3. Apply the Decision Making 

tools from Marginal Costing 

i.e. CVP, BEP 

Business Ethics and Corporate Social Responsibility 

1. Introduction to Business 

ethics 

2. Indian ethical practices 

and corporate 

governance 

3. Introduction to corporate 

social responsibility 

4. Areas of CSR and CSR 

policy 

1. To familiarize the learners 

with the concept and 

relevance of Business Ethics 

in the modern era 

2. To enable learners to 

understand the scope and 

complexity of Corporate 

Social responsibility in the 

global and Indian context 

3. To know about role of NGOs 

and International agencies in 

CSR 

4. To be aware of factors 

influencing CSR policy and 

global recognition of CSR 

1. Acquire a set of skills and 

tools for evaluating ethical 

issues 

2. Apply tools and ideas 

acquired during the course 

to practical CSR problems 

3. Explain the importance, 

scope and functions of 

Corporate

 social responsibility 

towards the Society 

 

 

 

  



Semester II 

SYLLABUS OBJECTIVES OUTCOME 

E - Commerce 

1. Introduction to E-

commerce – Evolution 

and Models 

2. World Wide Web and E- 

enterprise 

3. E-marketing and 

Electronic Payment 

System 

4. Legal and Regulatory 

Environment and Security 

issues of E-commerce 

1. To provide an analytical 

framework to understand the 

emerging world of 

ecommerce 

2. To make the learners familiar 

with current challenges and 

issues in ecommerce 

3. To develop the 

understanding of the learners 

towards various business 

models 

4. To develop understanding of 

learners relating to Legal and 

Regulatory Environment and 

Security issues of E-

commerce 

1. Assess e commerce 

requirement of a business 

2. Demonstrate an  

understanding of the 

foundations and 

importance of E-commerce  

3. Explain regulatory 

environment of e- 

commerce. 

Research Methodology for Business 

1. Introduction to research 

2. Research Process 

3. Data processing and 

Statistical analysis 

4. Research Reporting and 

modern practices in 

research 

1. To enhance the abilities of 

learners to undertake 

research in business & social 

sciences 

2. To enable the learners to 

understand, develop and 

apply the fundamental skills 

in formulating research 

problems 

3. To enable the learners in 

understanding

 and developing the most 

appropriate methodology 

for their research 

4. To make the learners 

familiar with the basic 

statistical tools and 

techniques applicable for 

research 

1. Perform robust research 

through the application of 

accepted applied research 

methodologies. 

2. Apply fundamental skills in 

formulating research 

problems 

3. Explain the Concept & 

Features of a good 

research design and the 

difference between 

Qualitative research and 

Quantitative research 

approaches. 

 

  



SYLLABUS OBJECTIVES OUTCOME 

Corporate Finance 

1. Scope and objectives of 

financial management 

2. Time value of money 

3. Financial analysis- 

application of ration 

analysis in financial 

decision 

 making Financial 

decisions 

1. To enhance the abilities of 

learners to develop the 

objectives of Financial 

Management 

2. To enable the learners to 

understand, develop and 

apply the techniques of 

investment in the financial 

decision making in the 

business corporate 

3. To enhance the abilities of 

learners to analyse the 

financial statements 

1. Provide the conceptual 

background for corporate 

financial analysis from the 

point of corporate value 

creation 

2. Evaluate different 

management decisions and 

their influence on 

corporate performance 

3. Develop analytical skills this 

would facilitate the 

decision making in business 

situations. 

Macro Economic Concepts and Applications 

1. Aggregate income and 

its dimensions 

2. Keynesian concepts of 

Aggregate demand 

(ADF) and Aggregate 

supply (ASF) 

3. Economic

 Policy Implication in the 

IS – LM Framework 

International aspects of 

macroeconomic policy 

1. To understand concepts of 

aggregate income and its 

dimensions 

2. To receive a firm grounding 

on the basic macroeconomic 

concepts that strengthen 

analysis of crucial economic 

policies 

3. To learn about the economic

 policy implication in the IS-

LM framework 

4. To enable the learners to 

grasp fully the theoretical 

1. Utilize a simple 

contemporary economic 

model such as the 

aggregate 

supply/aggregate demand 

model and describe the 

interrelationships among 

prices, income and 

interest rates as they 

affect consumption, 

saving and investment. 

2. Use and apply a wide 

range of economic models 

to analyse contemporary 

and historical  macro-

economic 

 

 

 

 

 

 



Semester III 

SYLLABUS OBJECTIVES OUTCOME 

Advanced Financial Accounting 

1. Foreign 

CurrencyConversion 

2. Final Accounts & 

Statutory Requirements 

for Banking Companies 

3. Accounting & Statutory 

Requirements of 

Insurance Companies 

4. Accounting & Statutory 

Requirements of Co- 

operative Societies 

1. To gain knowledge of foreign

 currency conversion 

2. To understand the Statutory 

requirements  of Banking 

companies and have 

knowledge of preparation of 

their accounts. 

3. To understand the statutory 

requirements of Insurance 

companies and have 

knowledge of preparation of 

their accounts 

4. To understand the statutory 

requirements of Insurance 

companies and have 

knowledge of preparation of 

their accounts 

1. Prepare final accounts of 

banking companies 

2. Prepare final accounts of 

insurance companies 

following the statutory 

requirements 

3. Prepare the final accounts 

of cooperative societies 

Advanced Cost Accounting 

1. Process costing 

2. Cost Allocation and 

Activity Based Costing 

Systems 

3. Responsibility Accounting 

4. Strategic Cost 

Management 

1. To provide the students with 

an in-depth knowledge of 

advanced approaches of Cost 

Accounting. 

2. To explain reasons for using 

Activity Based Costing instead 

of traditional method 

3. To enable them to apply 

costing methods and 

techniques to assist 

management for taking 

appropriate decisions 

4. To learn about transfer 

pricing, target costing and 

inflation accounting 

1. Identify and Assign Costs to 

Activities. 

2. Apply costing methods and 

techniques appropriate to a 

variety of different 

businesses 

3. Explain Strategic Cost 

Management and its 

importance 

 

  



SYLLABUS OBJECTIVES OUTCOME 

Direct Tax 

1. Definitions and Basis of 

Charge 

2. Heads of Income 

3. Deductions u/s 80 and  

Exclusions from the Total 

Income 

4. Computation of Income 

and Tax of Individual, 

Firm and Company 

(Excluding MAT) and 

Provisions for Filing 

Return of Income - 

Sec139(1) and Sec 139(5) 

1. To understand the tax 

structure of the economy 

2. To attain a practical 

understanding over different 

sections through case studies 

3. To be aware of various 

deduction and exemption u/s 

80 of Income Tax Act 

4. To understand how to 

compute Income tax of 

various assessees 

1. Practice as a tax consultant 

in various areas under the IT 

ACT 

2. Apply the provisions of 

income tax laws in 

calculating income of various 

assesses 

3. Explain the deductions to be 

made in Computing Total 

Income 

 

Semester IV 

SYLLABUS OBJECTIVES OUTCOME 

Corporate Financial Accounting 

1. Corporate Financial 

Reporting 

2. International Financial 

Reporting Standards 

(IFRS) & Ind – AS 

3. Valuation of Business for 

Amalgamation & Merger 

4. Consolidated

 Financial Statement 

1. To provide the student with 

knowledge of recent 

developments in corporate 

accounting 

2. To learn about IFRS and Ind 

– AS 

3. To know about valuation of 

business for merger and 

amalgamation 

4. To study the procedure of 

consolidation of balance 

sheet and profit and loss a/c 

1. Demonstrate knowledge 

of accounting standards 

and IFRS 

2. Aware of various 

requirements of corporate 

reporting 

3. Interpret consolidated 

financial reports 

Financial Management 

1. Types of Financing 

2. Investment Decisions: 

Capital Budgeting 

3. Management of 

Working Capital 

4. Financial Planning 

5. Financial Policy and Corporate Strategy 

1. To demonstrate basic financial

 management knowledge 

2. To learn about capital 

budgeting 

3. To demonstrate importance of 

working capital management 

and the tools to manage it 

4. To Introduce students to 

financial planning, its 

objectives and benefits and 

types of areas and stages of 

financial planning and the 

factors that help its success 

1. Decide form and amount of 

short term financing that 

best suits a given corporate 

need based on historical 

and projected analysis 

2. Select and apply techniques 

in managing working capital 

3. Apply the tools from 

financial management this 

would facilitate the 

decision making i.e. Capital 

Budgeting, Ratio Analysis. 



SYLLABUS OBJECTIVES OUTCOME 

Indirect Tax- Introduction to Goods and Service Tax 

1. Overview of Goods and 

Service Tax 

2. Registration under GST 

3. Collection of Tax under 

Integrated Goods and 

Services Tax Act, 2017 

4. Place of supply of goods 

or services or both under 

Integrated Goods and 

Services Tax Act, 2017 

5. Payment of GST 

1. To gain information on 

applicability of GST on various 

commodity and services 

2. To have knowledge about 

rules and procedure of 

registration under GST 

3. To know about collection of 

tax under GST 

4. To study about the procedure 

of payment of 

GST 

1. Make use of knowledge of 

GST rules in taking 

managerial decisions in 

various tax related matters 

2. Analyse and understand the 

implications of GST on your 

business. 

3. Know “place of supply 

rules” and applicability of 

the same under GST 

 

____________________________________ 

  



 

 
 


